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MEET  YOU  IN  ST.  LOUIS 

Confirmation  has  been  received  that  our  Friday  evening,  August  21st  meeting, (at 
9:30  p.m.),  will  not  conflict  with  other  organizational  events.  The  third  annual  meeting 
of  the  Numismatic  Literary  Guild  will  feature  a combination  business  meeting  and  cock- 
tail party.  The  business  will  be  kept  to  a minimum  and  the  party  a maximum.  We'll  see 
you  in  St.  Louis! 


PHOTO  CONTEST 

A small  number  of  entrants  has  been  re- 
ceived for  the  photo  contest  which  has 
been  so  well  received  in  the  past.  This 
year  all  pictures  will  be  displayed  in 
our  press  room  and  should  be  an  attrac- 
tive background  for  a companionable 
meeting.  There  is  the  possibility  that 
mounted  photos  can  be  accepted  at  the 
convention  so  if  you  have  not  entered, 
why  not  bring  from  one  to  three  photos 
with  numismatic  interest?  We  will  be 
happy  to  place  them  on  display! 

THE  CL EMMY 

Final  reminder  to  Ed  Rochette!  This  is 
the  moment  to  pack  the  Clemmy  and  make 
sure  three  men  and  several  horses  have 
been  assigned  to  bring  it  to  our  next 
meeting . 

New  members  may  be  interested  in  know- 
ing about  the  "Clemmy".  It  is  an  aged 
typewriter,  named  after  the  first  re- 
cipient, Clem  Bailey,  and  is  awarded 
annually  to  the  member  who  the  current 
owner  deems  "most  likely"  ....  usually 
based  on  writing  abilities  plus  a fine 
sense  of  humor.  Last  year's  winner,  Ed 
Rochette,  has  the  task  of  transporting 
this  heavyweight  award  to  our  meeting 
and  then  presenting  it  to  the  1970  reci- 
pient. The  winner's  immortal  acceptance 
words  last  year  were  "Thanks,  I think." 

THE  PARTY 

Members  who  have  paid  for  tickets  to  the 
Friday  evening  event  will  be  given  them 


by  Lee  Martin  in  St.  Louis.  The  $2^^  per 
ticket  charge  is  only  a fraction  of  the 
N.L.G.  cost  and  is  meant  to  ease  the  bur- 
den on  our  Treasury.  Because  the  event  is 
to  broaden  personal  contact  between  members 
and  guests,  Guildites  are  free  to  invite 
friends  and  family.  Please  indicate  how  many 
will  be  in  attendance  so  our  caterer  can  do 
justice  to  the  evening.  We  have  allocated 
space  for  fifty  and  anticipate  about  forty. 

AWARDS  TO  BE  PRESENTED 

The  writer  and  columnist  awards  will  be  pre- 
sented to  N.L.G.  winners  of  the  literary 
achievement  contest. 

R.  C.  Bell,  who  was  voted  the  World  Coin 
Writer  placque;  Carl  Allenbaugh,  writer  for 
Coins  and  George  Rony,  columnist  for  COINage 
will  receive  their  plaques  via  mail  as  they 
have  indicated  the  improbability  of  attending 
the  meeting. 

A reminder  of  those  who  won  plaques  follows : 
COINS:  Columnist,  Virginia  Culver;  writer, 

Carl  Allenbaugh. 

COINage:  Columnist,  George  Rony;  Writer  (tie), 
Maurice  Gould,  Martin  Goodman. 

COIN  WORLD:  Columnist,  James  Johnson;  Writer, 
Abe  Kosoff. 

NUMISMATIC  SCRAPBOOK:  Columnist,  Courtney  Cof- 
fing;  Writer,  Henry  Spangenberger . 
NUMISMATIC  NEWS:  Columnist,  Clem  Bailey;  Writ- 
er, Cliff  Mishler  . 

THE  NUMISMATIST:  Columnist,  Ernst  Kraus;  Writ- 
er, Melvin  Fuld. 

WORLD  COINS:  Columnist,  Jerry  Remick;  Writer, 
R.  C.  Bell. 

CONGRATULATIONS  TO  ALL 


MEET  YOUR  (NEW)  MEMBERS 
Barbara  R.  Mueller 

Barbara  is  a Wisconsinite  who  has  written 
numerous  philatellic  books  and  has  expand- 
ed her  interests  into  other  Bureau  of  Print- 
ing and  Engraving  issues  - paper  money!  Her 
paper  money  specialty  is  indicated  by  be- 
longing to  the  SPMC , World  Paper  Money  Cur- 
rency Collectors,  and  the  International  Bank 
Note  Society.  She  also  belongs  to  CSNA, 

ANS,  and,  of  course,  the  ANA. 

She  is  editor  of  the  fine  paper  money  bul- 
letin and  is  a professional  writer.  Editors 

in  need  of  articles  should  take  note here 

is  a specialist  in  an  important  field  who 
has  proven  her  writing  abilities. 

Her  aim?  To  help  non-numismatic  publications 
become  aware  of  the  intense  interest  in  nu- 
mismatic subjects. 

Clyde  Mervis 

From  Pennsylvania,  a prolific  writer,  and 
an  interested  numismatist,  Clyde  Mervis  is 
a very  welcome  addition  to  N.L.G. 

His  books  range  from  CLEANING  COINS  through 
PORTRAIT  OF  ALLEGRE , JOHNNY  ALGIERS  (non- 
numismatic,  I suspect,  but  it  sounds  GREAT.) 
Also  on  the  list  is  TWENTY  DOLLARS  GOLD. 

Clyde  is  a technical  writer  and  we  envy  .him 
his  second  occupation  of  illustrator.  It 
must  be  a boon  to  producing  articles  of  add- 
ed interest  and  eye  appeal. 

He  belongs  to  the  A.N.A.  with  membership 
number  038898  which  indicates  many  years  of 
involvement.  In  addition,  he  belongs  to  the 
Alleghany  Society-McKeesport  Coin  Club.  The 
Mervis  by-line  has  been  seen  in  the  SCRAPBOOK, 
COIN  WORLD,  NUMISMATIST,  plus  numerous  or- 
ganizational journals. 

******** 

INTERNATIONAL  NUMISMATIC  COLLECTOR  SOCIETY 
N.L.G.'ites  Tom  Becker,  John  Dunn,  Maurice 
Gould,  Charles  Hoskins,  and  Arlie  Slabaugh 
are  among  a group  of  experts  who  have  banded 
together  to  produce  a truly  historic  numis- 
matic effort. 

The  project  is  under  the  auspices  of  Tom 
Becker,  who  has  resigned  his  Franklin  Mint 
Association.  (Tom  has  a partner  in  the  pro- 
ject but  this  newsletter  is  not  aware  of 
the  name  of  his  other  half.) 

First  indications  of  the  aims  are  enough  to 
bring  a cheer  from  those  who  enjoy  watching 
worthwhile  numismatic  endeavors.  We  do  re- 
gret that  none  of  the  group  listed  the  N.L.G. 
after  their  name  but  assume  this  was  done 
because  of  the  commercial  enterprise.  As 
long  as  the  project  is  literary  the  mem- 
bers should  take  advantage  of  their  associ- 
ation with  the  Guild. 


I.N.C.S.  (continued) 

By  now  advertisements  have  been  seen  in  the 
numismatic  publications  but  for  the  few 
members  who  may  not  be  in  a position  to  see 
the  ads,  the  following  is  included: 

International  Numismatic  Collector  Society  is  something 
new  ...  an  organization,  created  by  America's  foremost 
collectors,  with  a single  purpose:  by  assembling  and  sharing 
with  collectors  the  accumulated  knowledge  and  experience 
of  all  its  participants,  to  establish  a new  dimension  of 
professional  excellence  in  Numismatics  and  to  recognize 
those  who  achieve  that  level  of  excellence  with  Certifica- 
tion as  leaders  in  the  Numismatic  community. 

THE  FIRST  NUMISMATIC  LIBRARY 

Outstanding  Numismatists  — including  Maurice  Gould, 
Charles  Hoskins,  Arlie  Slabaugh,  and  nine  others  — have 
agreed  to  stand  together  to  create  the  first  truly  complete 
library  of  Numismatics  in  history.  Each  book  will  deal  with 
a single  subject  — and  each  will  be  illustrated  with  as  many 
as  18  full-color,  full-size  slides  so  that  the  most  exciting 
examples  of  Numismatic  art  can  be  projected  for  careful 
study  in  detail. 

Each  of  these  books  will  be  first-edition  copies,  serially- 
numbered.  And  Charter  Members  will  receive  copies  with 
serial  numbers  which  match  their  own  membership  num- 
bers. You  can  accumulate  a complete  library  of  Numismatic 
books  — all  first-editions  with  matching  serial  numbers! 

One  volume  will  be  offered  each  month,  yours  to  accept  or 
reject  in  advance. 

THE  FIRST  CERTIFICATION  PROGRAM 

The  leaders  of  the  International  Numismatic  Collector 
Society  have  worked  together  to  provide  an  opportunity 

for  you  to  prove  through  written  examination,  your  own 
qualification  as  Certified  Numismatist,  Certified  General 
Numismatist,  or,  at  the  highest  level.  Certified  Master 
Numismatist  — an  accomplishment  they  feel  will  become 
one  of  the  most  remarkable  in  the  entire  Numismatic 
community. 

Examination  for  any  level  — and  subsequent  Certifica- 
tion — is  provided  at  no  cost  to  Charter  Members. 

But  participation  in  these  programs  — and  in  every  other 
aspect  of  the  Society  — is  entirely  up  to  you.  You  are 
invited  to  chart  your  own  course  and  advance  at  your  own 
pace  — and  you  are  welcome  to  join  in  as  many  activities, 
or  as  few,  as  you  choose. 

CHARTER  MEMBERS  SAVE  $5.00 

The  entire  cost  of  Charter  Membership  — including  all 
the  privileges  of  membership  described  above  — and  your 
first  serially-numbered  first-edition  book  — is  only  SI 5.00.  . 
Charter  members  will  save  $5.00  over  "Regular"  member 
ship  fees  to  be  offered  later.  In  addition,  only  Charter 
Members  will  have  the  opportunity  to  receive  the  library  of 
books  with  the  same  serial  number.  This  opportunity  will 
never  be  offered  again  by  the  Society. 

Membership  numbers  will  be  assigned  in  the  order  they 
are  received:  early  members  will  have  the  lowest  member- 
ship and  book  numbers. 

OPPORTUNITY  ENDS  SEPTEMBER  FIRST 

Charter  membership  applications  can  only  be  accepted 
during  August,  1970.  Your  Charter  Membership  will  be  one 
of  the  most  valuable  and  personally  rewarding  of  all  the 
memberships  you  hold.  But  you  must  act  before  September 
first! 


DONATION  BY  GUNTER  KIENAST 

Gunter  Kienast  completed  a reproduction  job 
that  must  have  taken  him  "forever."  He  do- 
nated a copy  of  the  famed  catalog  by  Dr. 

Josef  Brettauer  entitled,  MEDICINE  IN 
NUMISMATICS.  This  1937  publication  is  a very 
welcome  addition  to  our  library.  There  are 
more  than  400  pages  in  the  educational  pack- 
age which  is  an  indication  of  Gunter's  de- 
votion to  N.L.G.  Our  very  sincere  thank  you 
for  a real  treasure. 

THE  FEMINIST  MOVEMENT 

Our  Guild  is  honored  to  have  many  ladies  as 
members.  The  feminist  movement  has  been 
in  the  headlines  and,  on  occasion,  has  caused 
males  a bit  of  deserved  discomfort  but  not 
all  the  gals  feel  the  same  about  the  new 
movement.  A letter  from  Margo  Russell  is 
a fascinating  rebuttal  to  the  militants  in 
the  anti-male  group. 

"I  see  in  scanning  the  carbon  of  my  June  26 
letter  to  you  that  we  did  not  include  the 
address  of  THE  NEWSPAPER  COLLECTOR'S  GAZETTE. 
It  is  Barbara  Stuhlmuller,  Publisher,  The 
Newspaper  Collector's  Gazette,  259  Y Street, 
Newburgh,  New  York  12550. 

Also,  the  official  name  of  the  little  book 
she  sent  me  is  JOURNALISM  FOR  WOMEN,  A 
PRACTICAL  GUIDE,  by  E.  A.  Bennett,  publish- 
ed by  John  Lane,  the  Bodley  Head,  (?)  Lon- 
don, New  York,  1898. 

If  you  are  a lady  seeking  a newspaper  job, 
according  to  Author  Lane,  you  will  be  appeal- 
ing to  an  editor.  I quote:  "Editors  love  to 
surround  themselves  with  an  atmosphere  of 
mystery,  aloofness  and  sovereignty,  but  in 
truth,  they  are  human  beings,  and  may  be  so 
treated . 

"If  you  call  at  a newspaper  office  and,  pre- 
senting your  card,  ask  in  a firm  voice  to 
see  the  editor,  the  probability  is  that  you 
will  see  him,  or  some  one  else  clothed  with 
authority. 

"You  may  be  requested  to  state  the  nature  of 
your  business,  in  which  case  you  will  make 
the  nature  of  your  business  as  vague  and  en- 
ticing as  possible ....  It  is  much  more  diffi- 
cult for  him  to  refuse  viva  voce  (especially 
to  a woman.) 

"I  by  no  means  suggest  that  a woman  should  ex- 
ploit her  femininity  in  order  to  gain  points 
against  a man." 

Now  I ask  you,  Lee,  with  all  that  femininity 
advantage,  evident  as  far  back  as  1898,  who 
in  the  heck  wants  to  join  the  current  femin- 
ist movement!  Not  Margo!" 

EDITORIAL  GUIDES 

A note  from  Dick  Yeoman  produced  a rich  yield 


of  editorial  guidelines.  "I  have  a 
little  set  of  rules  that  has  been  under 

my  desk  glass  for  many  years.  Here  they 
are : 

Keep  sentences  short. 

Prefer  the  simple  to  the  complex. 

Use  the  familiar  word. 

Avoid  unnecessary  words. 

Put  action  in  your  verbs. 

Write  as  you  talk. 

Use  "picturable"  terms. 

Tie  in  with  the  reader's  experience. 

Make  full  use  of  variety. 

Write  to  express,  not  to  impress." 

So,  in  a few  words,  the  secret  to  literary 
editorial  and  writing  effectiveness  has 
been  placed  before  our  members.  Thank 
you,  Dick,  for  the  concise  and  easy-to- 
remember  set  of  rules. 

MODERN  WORLD  MINT  MARKS 

Russell  Rulau  and  Mary  Jane  Hook  have  com- 
bined their  talents  and  produced  one  of 
the  most  informative  booklets  to  cross 
this  desk  in  a very  long  time.  The  list 
must  have  taken  an  eternity  or  three  to 
compile  and  it  will  be  a very  important 
tool  for  numismatic  writers.  If  you  do 
not  have  a copy  of  this  aid  to  attribution 
send  a dollar  to  the  Sidney  Printing  & 
Publishing  Company,  Sidney,  Ohio  45365. 

It  may  be  the  best  dollar  you  will  ever 
spend.  Congratulations  to  Russ  and  Mary 
for  a very  effective  and  vitally  needed 
reference  work. 

WHY  SO  MANY  NEWSLETTERS? 

Neil  Shafer  may  have  the  answer  to  the 
ever-increasing  problem  of  "splinter 
groups"  requiring  newsletters.  A letter 
has  been  forwarded  to  many  of  the  clubs, 
associations,  societies,  and  guilds  to 
solicit  opinions  on  possibly  producing  a 
single  newsletter  capable  of  taking  care 
of  all  the  members'  needs.  Neil  believes 
this  is  the  logical  method  to  dissemi- 
nate information  on  an  international  scope 
and  eliminate  the  duplication  of  services. 
The  idea  is  very  practical  and  an  excell- 
ent one  but  the  N.L.G.  has  its  newsletter 
as  a funding  base.  It  would  be  difficult 
to  combine  with  other  organizational  pub- 
lications. Our  writings  are  also  geared 
to  a very  special  audience  so  we  do  have 
a barrier  to  unification. 

What  are  your  ideas? 

YOUR  PROFILE  AS  A WRITER 

The  Famous  Writers  School  of  Westport, 

Connecticut  uses  an  analysis  of  traits  as 
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a selling  brochure.  Some  of  the  questions 
asked  are  basic  but  a few  are  slightly  out 
of  the  normal  realm.  Examples  follow: 

"If  you  were  writing  about  a formal  banquet 
and  were  not  sure  which  type  of  wine  glass 
is  proper  for  a particular  wine,  what  would 
you  do? 

"Which  fits  you  best?  Are  you  a good  con- 
versationalist? A good  story  teller?  A 
good  listener? 

"Do  you  ponder  ideas  and  situations?  Do 
you  prefer  acting  on  them? 

"How  observant  are  you?  Do  you  notice 
people,  objects,  action  or  everything?" 

The  analysis  when  completed  is  sent  to  the 
school  and  a member  of  the  faculty  decodes 
your  answers. 

SILVER,  SILVER,  SILVER!!! 

The  variations  in  silver  are  a daily 
frustration  for  those  who  want  to  make 
medals  or  utilize  the  precious  metal  in 
other  numismatic  involvement.  Recently 
silver  has  been  slowly  returning  to  its 
higher  price  base.  Perhaps  this  article  has 
been  one  of  the  motivating  influences.  It 
also  answers  one  of  the  puzzling  statements 
often  seen  in  investment  articles.  Writers 
indicate  a huge  amount  of  silver  coins 
melted  for  making  the  atom  bomb.  A close 
look  at  this  article,  reprinted  from  THE 
REGISTER,  Santa  Ana,  California,  illustrates 
silver  involvement  of  the  war  years. 

Greatest  Treasury  Raid 


GREATEST  TREASURY  RAID  Cont’d, 


The  Treasury’s  ingots  were 
turned  into  silver  coils,  and  the 
Oak  Ridge  plant  was  in 
business. 

After  the  war,  the  housing 
Atomic  Energy  Commission 
took  possession  of  the  more 
than  $500  million  worth  of  silver 
Groves  had  practically  hijacked 
from  the  Treasury. 

The  Treasury  Department 
intimated  it  would  rather  like 
to  have  it  back,  but  the  AEC 
wasn’t  listening. 

“Then,"  Hosmer  reports, 
“came  the  great  silver  shortage 
of  the  last,  few  years.  The 
situation  was  so  bad  that  we 
had  to  start  taking  the  silver 
out  of  U.S.  coinage.  Treasury 
did  everything  but  threaten  to 
sue  AEC  Chairman  Glenn  T. 


By  JOSEPH  L.  MYLER 

WASHINGTON  - Rep. ! 
Ciaig  Hosmer,  R-Long  Beach, 
charged  Saturday  that  the  late 
Gen.  Leslie  R.  Groves  “single- 
handedly  pulled  off  the  greatest 
Treasury  raid  in  American 
history.’’ 

With  tongue  in  cheek  but 
pulling  no  punches,  never 
failing  to  call  a spade  a spade, 
and  always  letting  the  chips  fall 
where  they  may,  Hosmer  tells 
the  story  of  Groves’  raid  in  a 
pre-release  of  remarks  he 
intends  to  make  in  the  House 
on  Monday. 

Groves,  who  directed  the 
great  World  War  II  enterprise 
which  developed  the  atomic 
bomb,  died  July  13,  just  three 
days  before  the  25th  anniversa- 
ry of  history’s  first  A-bomb  test 
explosion  at  Alamogordo,  N.M. 


Hosmer,  ranking  Republican, 
House  member  of  the  Joint 
Atomic  Energy  Committee, 
sees  Groves  as  one  of 
America’s  “authentic  heroes," 
despite  what  he  did  to  the  U.S.  j 
Treasurv. 

There  came  a time  when1 
Groves  had  to  have  a lot  of 
silver  immediately  to  makel 
coils  for  a huge  electromagne- 
tic plant  he  was  building 

secretly  at  Oak  Ridge,  Tenn 
He  couldn’t  use  copper  for  the 
coils  because,  with  a war  going 
on,  there  wasn't  enough  of  it. 

So  Groves  "stormed  into  the 
office  of  Treasury  Secretary 
Henry  Morgenthau  and  de- 
manded —demanded  —almost 
all  the  country’s  silver  supply." 

Moreover,  Groves  know 
where  the  silver  was  —it  was 
cached  near  West  Point,  N.Y., 
where  Groves  had  been  a 
military  academy  cadet.  He  got 
it  427,814,149.02  troy  ounces. 


Seaborg  and  his  cohorts  in 
order  to  get  its  silver  back." 

Finally  the  AEC  saw  reason 
and  in  April,  last  year,  it 
returned  the  silver.  All  but  “a 
mere  2 million  ounces,”  that  is.! 
The  unreturned  remainder  was 
in  six  magnetic  coils  still  being  i 
used  at  Oak  Ridge. 

“A  little  short  of  2.145  tons  of 
silver  secretly  went  back  to, 
West  Point  by  truck  after  being 
unwound  from  the  coils,  hacked 
into  strips  28  inches  long,  3 
inches  wide,  and  up  to  1-2  inch 
thick,  and  then  baled  like  so 
much  hav,"  says  Hosmer. 

Security  was  one  reason 
for  the  secrecy,  but  "the 
principle  fear,"  according  to 
Hosmer,  “was  that  knowledge 
of  the  Tieasuiy's-  desperate 
need  to  recoup  its  silver  might 
upset  the  international  silver 
market. 


But  there  does  seem  to  have 
been  a leak.  Anyway,  while  one 
of  the  trucks  was  laid  up  for 
the  weekend  near  Ne’jf 
N.J.,  some  scoundrel  made  off 
with  4,870.18  ounces  of  its 
cargo.  The  FBI,  Hosmer  says, 
has  never  been  able  to  find  the 
thief. 

The  cargo  was  insured,  but  it 

took  the  AEC  about  four 
months  to  get  the  insurance 
I people  to  fork  over.  The 
problem  was  that  the  silver 
market  was  fluctuating  wildly 
at  the  time  and  nobody  knew 
exactly  when  the  weekend  theft 
took  place. 

The  insurance  company  final- 
ly agreed  on  a price  of  $1.97ti 
an  ounce  and  gave  the  United 
States  9,624.76.  A little  earlier 
the  silver  price  had  gone  as 
high  as  $2.56  an  ounce. 

The  Treasury  still  wasn't 
satisfied.  It.  told  Seabort  that 
the  AEC  after  July  1,  this  year, 
would  have  to  start  paying 
interest  on  the  silver  remaining 
in  the  six  Oak  Ridge  coils.  The 
commission  said,  all  right,  all 
right!  It  cut  up  the  coils  and 
sent  the  silver  back. 

Of  the  original  427.8  mi  j 
plus  ounces  taken  by  Groves, 
only  260,313.89  ounces  never  got 
back.  Most  of  this  was  lost  in 
smelting  ingots  to  coils  and 
back  again  in  the  28  years 
involved  in  the  tale. 

Last  month  the  AEC  paid  the 
Treasury  $336,802.72,  the  value 
of  the  lost  silver  calculated  "at 
the  bargain  coinage  price  of 
$1.29  an  ounce.” 

“Thus,  over  a quarter  of  a; 
century  later,”  says  Hosmer, 
“the  books  are  finally  closed  on 
Gen.  Leslie  Groves'  great 
Treasury  raid.” 
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PAPER 

I 

Trying  to  trace  the  origin  of  paper,  we  are  led  back 
thousands  of  years  to  two  centres  of  ancient  civilization,  far 
removed  from  each  other. 

The  word  “paper”  comes  from  Egypt’s  papyrus,  that  tall 
„..aight  reed  once  covering  acres  of  marsh  to  a height  of 
19  ft.  In  wild  thicket  and  later  in  cultivated  fields,  Egyptian 
workers  used  to  cut  the  papyrus  stems  individually  for  their 
“factories”. 

Papyrus  was  then  the  raw  material  for  many  things.  Its 
base  was  eaten  as  a delicacy.  Its  rind  made  loin-cloths  for 
the  lower  classes  and  its  inner  pith  was  used  for  sails,  boats, 
baskets,  ropes  and  sandals;  but  above  all  it  served  as  the 
source  of  writing  material. 

The  choice  of  the  old  Egyptian  word  papyrus  for  this 
plant  was  not  without  purpose  either.  Papyrus  meant  “The 
Royal”.  It  proclaimed  the  reed  as  a royal  property  and  the 
manufacture  of  “paper”  as  a strictly  guarded  State  monopoly. 

For  centuries  papyrus  was  the  only  substance  in  the  world 
from  which  "paper”  was  made.  The  Egyptians  wrote  on  it  as 
long  ago  as  the  year  3000  B.C.  From  there  it  reached  the 
Greco- Roman  world,  where  it  was  used  for  more  than  1000 
years. 

Yet  it  had  disadvantages.  One  of  them  was  that  supply  of 
papyrus  was  limited  to  regions  where  the  plant  could  be 
grown  or  be  exported  in  sufficient  quantity.  Furthermore,  it 
yellowed  with  time  and  was  rather  brittle. 

That  is  why  it  was  replaced  by  parchment,  made  of  animal  ' 
skins.  This  name  came  from  the  city  of  Pergamum  in  Asia 
Minor,  where  parchment  became  a substitute  for  papyrus  in 
the  2nd  century  B.C.,  when  King  Ptolemy  stopped  its  export 
from  Egypt. 

MAGAZINES 

A would-be  fiction  writer  in  Wyoming  submitted  a story 
some  time  ago  to  the  editor  of  a big  magazine.  The  editor 
read  the  story  with  some  interest,  then  wrote  the  man  who 
had  submitted  it,  “I  thought  the  story  you  sent  us  was  ex- 
cellent. I always  have  thought  so.  Unfortunately,  I promised 
Bret  Harte  that  I would  only  publish  ‘The  Luck  of  Roaring 
Camp’  under  his  own  name.”  The  editor  figured  that  would 
shut  up  the  plagiarist  once  and  for  all — but  he  was  wrong. 
Back  from  him  came  another  letter  to  the  editor,  reading,  “You 
were  a dam  fool  ever  to  have  made  him  such  a promise!” 

© © © 

A brilliant  young  editor  on  a big  national  magazine  re- 
ceived steady  promotions  and  salary  increases  for  years,  and 
seemed  headed  inevitably  for  the  post  of  editor-in-chief. 
Then,  unaccountably,  he  fell  out  of  favor  with  the  capricious 
owner  and  was  banished  to  a minor  post  abroad.  In  his 
indignant  wire  of  resignation  to  the  owner,  he  demanded, 
“Why  did  you  keep  me  on  tiptoe  so  long  if  you  weren’t 
going  to  kiss  me?” 

• © © 

Jack  Fuller  discovered  a rare  two-volume  edition  of  the 
Essays  of  Montaigne  that  evidently  never  had  been  opened, 
since  the  pages  were  still  unsliced.  “Oh,  yes,”  nodded  the 
bookseller,  “this  is  the  uncuttest  kind  of  all.” 


Writers 

Urge  Copy  Bait 


Have  you  a yen  to  write 
-fiction?  Or  superb  advertising  . 
copy?  Or  even  love  letters 
That  will  be  re-read?  Then 
heed  the  superb  advice  of  Dr. 
Charles  Allen,  former  direc- 
tor of  a topnotch  journalism 
college.  Remember,  the  se- 
cret human  interest  is  “Me- 
Here-No.“  Several  ^other 
psychological  tricks  wilf  also 
zoom  readership  of  the  page. 

By  GEORGE  W.  CRANE 

Dr.  Charles  L. 
Allen  is  one  of  the  world’s  fore- 
most journalism  teachers. 

I He  is  a practical  (pragmatic) 
journalism  dean  who  first  start- 
ed out  on  the  firing  line  by 
working  for  a newspaper. 

! Recently  he  was  asked  to  de- 
scribe what  people  do  NOT  i 
| read. 

* In  an  essay  in  the  journal  of 
i the  newspaper  profession  (Edi- 
tor Sc  Publisher),  he  offered  20 
valuable  suggestions,  which  I’ll 
condense  as  follows; 

; (1)  Shun  letig  paragraphs  and 

long  words  (polysyllables). 

In  brief,  this  means,  talk  the 
language  understood  by  the  av- 
erage America... 

, (2)  People  disregard  dull  sto- 

l ries  and  factual  data  that  don’t 
t seem  related  to  their  own  needs 
or  jobs.  So  “relate”  your  conv. 

( (3)  People  don’t  like  to  be 

| referred  to  a distant  page  to 
finish  the  story  that  they  start- 
i ed  on  page  one. 

“In  our  studies,”  Dr.  Allen : 
j warns,  “we  find  that  we  lose 

1 from  a third  to  90  per  cent  of  all 

[ readers  on  a jump  from  page 

| one  to  an  inside  page.” 

Dr.  Allen  thus  advises  jump- 
i ing  the  finish  of  a front  page 

j story  only  to  the  second  or  third 

\ page  and  seldom  farther  back 

; than  Page  5. 

(4)  Most  people  don’t  like  to 
i read  vulgarity,  even  though  the 

| author  may  think  he  is  especial- 

i ly  witty  and  clever.  Profanity 

■ and  the  sensationalized  four-let- 

1 ter  obscene  words  are  taboo. 


(5)  Personal  items  begin  to 
lose  their  appeal  if  they  are 
rather  long. 

In  my  own  experience  with 
the  flash  exposure  machine 
(tachistoscope),  which  I used 
when  I was  directing  our  psy- 
chology laboratory  at  North- 
western University,  I also  found 
it  wise  to  use  bold  face  (black) 
type  for  the  names  of  letter 
writers  on  the  “Sound  Off” 
page,  or  notables  being  men- 
tioned in  a “personals”  column,  j 

And  I found  it  wise  to  alter- 
nate a long  paragraph  with  a 
short  one.  I 

(6)  Pictures  or  mug  shots  are 
not  very  good  attention  attrac- 
tors, unless  the  characters  are 
doing  something. 

I call  this  the  value  of  dynam- 
ic vs.  static  art. 

In  my  advertising  test  (con- 
tained in  the  booklet  below), 
you  will  thus  find  that  advertis- 
ing heads  lose  much  of  their 
pulling  power  if  they,  too,  are 
static. 

A good  picture  should  thus 
suggest  an  interesting  story  or 
at  least  pull,  at  the  reader's 
heartstrings,  as  by  use  of  a dog, 
homeless  waif  or  handicapped 
youngster. 

“Sandy  Sleighfoot”  and  a few 
other  “under  dog”  comic  strip 
favorites  thus  have  more  intrin- 
sic appeal  than  the  usual  smart 
aleck  child  characters. 

(7)  Most  people  don’t  read 
more  than  50  per  cent  of  the 
average  story. 

In  my  experience  with  tha 
tachistoscope,  I find  that  most 
people  don’t  even  read  the  first 
paragraph  of  a story  unless  it 
“baits”  them  with  intimation  of 
something  dramatic. 

This  may  involve  the  “flash- 
back” method,,  whereby  you 
start  out  in  the  midst  of  action 
and  then  fill-in  the  essential 
details  in  a later  paragraph. 


© © © 

Mrs.  Healy  was  the  kind  of  reader  who  couldn’t  resist 
sneaking  a look  at  the  ending  of  a book  before  she  was 
halfway  through  it.  One  day  she  began  reading  the  dictionary, 
and  true  to  form,  turned  to  the  last  page  before  she  got  down 
to  the  last  of  the  words  beginning  “ad.”  “Hah,”  she  exclaimed 
triumphantly.  “Just  as  I thought.  The  zebra,  did  it!” 


YOUR  VALUE 


An  individual  is  worth  a little 
more  than  a dollar.  His  body, 
broken  down  into  its  chemical  parts 
and  sold  commercially,  a person 
weighing  160  pounds  would  have 
that  much  value.  A man  weighing 
140  pounds  contains  enough  fat  for 
seven  cakes  of  soap,  carbon  for 
nine  thousand  pencils,  phosphorus 


enough  to  make  two  thousand  match 
heads  — 

Magnesium  for  one  dose  of  salts, 
iron  to  make  one  medium-sized  nail, 
sufficient  lime  to  whitewash  a chicken 
coop,  enough  sulphur  to  rid  one  dog 
of  fleas,  and  water  enough  to  fill  a 
ten-gallon  barrel.  Chemically  studied, 
the  human  body  is  not  worth  very 
much. 


WANTED 


West  Indies  & Caribbean  Island 
Coins,  Tokens  and  counterstamped 
issues  of  Spanish,  French,  Bri- 
tish, Dutch,  Danish  & United 
States. 


RAY  BYRNE 


Life  Member,  A.N.A.,  C.N.A.,  TAMS, 
N.L.G.,  A.N.S.,  O.I.N.,  A.V.A.,  FRNS 


701  No.  Negley  Ave.  Phone 

Pittsburgh,  Pa.  15206a(412)  441-0700 


SPECIALIZING  IN 

PHILATELIC-NUMISMATIC-COMBINATIONS 

OF  THE  WORLD 
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COVERS  P O BOX  2925 


NORTH  HOLLYWOOD.  CALIF.  8 1602 
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LIMITED  EDITIONS 


PNC  PRODUCTIONS 


CARL  B.  YOUNCER,  M.D.  ED  McCLUNG 


A GALLERY  OF  AMERICAN  GREATNESS 
CAPTURED  FOREVER  IN  MAGNIFICENT 
BRONZE  AND  SILVER  MEDALS. 
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THE  HALL  OF  FAME 
FOR 

GREAT  AMERICANS 
AT 

NEW  YORK  UNIVERSITY 


The  most  distinguished  series  of  medals 
ever  issued  in  the  United  States .Created 
by  the  foremost  sculptors  of  our  time  and 
faithfully  reproduced  in  metal  by  the 
Medallic  Art  Company  of  New  York . Sixty— two 
out  of  ninety-two  are  now  available. 
DISTRIBUTED  BY: 


THE  COIN  & CURRENCY  INSTITUTE, INC. 
Publ i shers-Di stri bu tors -Manufacturers . 
393  Seventh  Ave.,  New  York ,N.Y.  10001 
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BE  HN  MIL  L.EB  Pultlishrn 


1 6 2 5 OvTnturaBl ▼ d . 
Encino,  California 
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COMPLIMENTS  OF 


KRAUSE  PUBLICATIONS,  Inc. 


The  Coin  Collectors'  Capital 

IOLA,  WISCONSIN  54945 
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COIN  PRICES 


COINS  MAGAZINE 


Rediscover  Your  Heritage 
Through  Historic 

★ PRESIDENTIAL 

ART  MEDALS 
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+ PRESIDENTIAL 
W SERIES 


Presidential  Art  Medals,  Inc. 


10  W.  National  Hoad 
Englewood.  Ohio  45322 
Telephone  (513)  836-5145 
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Keeping  knowledgeable  collectors  knowl- 
edgeable is  our  job.  We  do  it  through 
continually  updating  the  authoritative 
references  you  know  as  the  "Red  Book", 
"Blue  Book",  "Current  Coins  of  the 
World"  and  others.  All  from  the  world 
of  Whitman  ...  a wonderful  way  for 
you  to  keep  pace. 
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Certified  Coins... 


99  Company  is  proud  to  Join 
the  happy  family  of  Numismatic 
Literary  Guild  advertisers. 


Our  organization  is  the  founder 
of  the  " Certified  Coin"  context. 
Each  new  coin  issue  is  wedded  to 
a stamp  of  compatible  interest 
and  then  placed  into  an  envelope 
with  a die  cut  symbol.  The  entire 
unit  is  then  postmarked  and  a 
time-date  certification  is  born. 
We  will  be  happy  to  forward  added 
data  for  your  columns. 


Whitman  Hobby  Products  from 

WESTERN  PUBLISHING  COMPANY,  INC. 

Racine  Wisconsin  53404 
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Company/ P.O.  Box  99, 
San  Clemente,  California  92672  I 
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uCreativity..excellence...integrity,, 


Artists.  Researchers.  Series  coordina- 
tors. People  to  make  the  dies  and 
people  to  work  the  presses.  Organizers. 
Writers.  Sculptors.  Collector  Service 
people  to  answer  your  letters  and  girls 
to  record  your  change-of-address.  Histo- 
rians. Clean-room  workers.  Executives. 
Packagers.  Inspectors.  Metal  processors. 
Secretaries.  Over  1000  full-time  em- 
ployees of  the  world's  largest  private 
mint  are  dedicated  to  these  three  prin- 
ciples - creativity  . . . excellence  . . . 
integrity.  Every  day  they  make  sure  that 
the  limited  edition  coins  and  medals 
you  receive  are  high-quality,  historically 
significant,  and  unusually  beautiful. 

Ours  is  a people-oriented  business, 
and  our  rapid  growth  is  based  on  the 


satisfaction  and  support  of  collectors 
like  you.  Therefore,  every  member  of 
our  staff  has  one  primary  purpose:  to 
make  collecting  for  Franklin  Mint  sub- 
scribers extremely  enjoyable,  worth- 
while and  exciting. 

Our  new  multi-million  dollar  world- 
headquarters  in  Franklin  Center,  Pa. 
has  a production  capacity  considerably 
greater  than  that  of  most  foreign  gov- 
ernment mints.  And  we  are  continuing 
to  make  innovations  in  advanced  mint- 
ing technology  to  serve  you  even  better. 

The  Franklin  Mint  is  people  . . . and 
for  the  future,  we  pledge  ourselves  to 
continuing  to  do  everything  possible  to 
make  your  collecting  a satisfying  source 
of  personal  pleasure. 

THE  FRANKLIN  MINT 

Franklin  Center,  Pa.  19063  (U.S.  Route  I,  just  west  of  Media,  Pa.) 


COME  AND  VISIT - 
SPECIALLY  CONDUCTED  TOURS 
FOR  COLLECTORS 

We’d  like  you  to  come  and  see  our  new 
facility,  and  to  meet  some  of  the  peo- 
ple involved  in  producing  the  world’s 
finest  medallic  creations.  Our  new 
plant  includes  a glass-enclosed  gallery 
which  will  give  you  a 600-foot-long 
panoramic  view  of  the  many  fascinat- 
ing steps  involved  in  minting.  This 
collector’s  gallery  has  been  designed 
to  present  one  of  the  most  compre- 
hensive views  of  minting  operations 
ever  made  available  to  the  public.  If 
you  intend  to  be  in  the  Philadelphia 
area,  call  for  a reservation  for  one  of 
our  regularly  conducted,  daily  tours. 
Ask  for  Susan  Hilton,  215-459-5800, 
extension  6168. 


NOTT  The  Franklin  Mint,  Inc.,  a publicly-owned  corporation  operating  the  world's  largest  and  foremost  private  mint,  it  not  affiliated  with  the  U.S.  Mint  or  any  other  governmental  agoncy. 


